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The Perfect Hue
Color trends are more than what meets the eye.  
|  BY CHRIS WINDMILLER

collage || color 

W
hether you realize it, the decisions we make regarding the color of a T-shirt or 
the paint for a wall are usually based on how that color makes us feel. Color 
can have a powerful emotional effect, so we choose hues to stimulate different 
moods. For example, a vibrant red stirs the appetite, while a cool blue soothes 
the soul. As the foundation of nature, green gives us a feeling of retreat from 

materialistic, bustling everyday life. Much research goes into what colors are appropriate for 
upcoming color trends to be seen on the runway, in homes and for product lines. 
 The Pantone name is known worldwide as the standard language for color communication, 
from designer to manufacturer to retailer to customer. Each year, Pantone announces the “color 
of the year.” The chosen color affects and directs designers everywhere. The chosen color is 
not just randomly plucked out of the 3,000-plus swatches in the Pantone book; there is a great 
amount of research that goes into the selection. The decision is influenced by social issues, the 
economy, technology, entertainment and most importantly, the needs, moods, fantasies and 
aspirations of consumers. 
 This year’s Pantone color of choice is honeysuckle: a dynamic reddish pink that’s encouraging 
and uplifting. It instills the confidence, courage and spirit needed to meet the exhausting 
challenges that have become part of everyday life. A lively pink can act as a veritable cheerleader 
for the soul. “Honeysuckle is a captivating, stimulating color that gets the adrenaline going 
— perfect to ward off the blues,” explains Leatrice Eiseman, executive director of the Pantone 
Color Institute. “The intensity of this festive reddish pink allures and engages. In fact, this color 
— not the sweet fragrance of the flower blossoms for which it was named — is what attracts 
hummingbirds to nectar.” 

IN THE HOME 
Honeysuckle breathes life back into the interior environment 
after a long cold winter.  According to Jeanne Murphy Curtis 
of Minneapolis based Bella! Design for Living, introducing 
a vase of Gerbera daisies in this fresh hue is a fantastic 
and inexpensive way to usher in spring and pay homage 
to Pantone’s Color of the year.  She also recommends 
introducing natural fibers such as linen in this saturated 
tone to boost any color scheme.  “Consider pairing some 
solid honeysuckle-colored pillows with ones featuring an 
over-scaled pink and white graphic print to add interest 
to a neutral sofa or bedding ensemble and bring your 
interior up to speed with the current trends.”  She likes 
Schumacher’s Bryton Linen Herringbone in Azalea for 
$72/yd with Good Day Sunshine in Flamingo for $55/
yd.  For a little whimsy, she loves the 14x18 Fuschia Rope 
Canvas Pillow by hableconstruction.com for $125.  Jeanne 
encourages homeowners to mix it up, “Honeysuckle is an 
extremely versatile color.  You can pair it with other warm 
colors such as tangerine, chocolate, or buttercup for a bold 
look with incredible warmth.  For a palette infused with 
fresh, youthful energy, juxtapose it with soft pastels.  Or if 
cool tones are your preference, pair honeysuckle with pale 

blues, French grays and 
khakis to create a serene 
palette reminiscent of a 
sunrise on the beach.”  
Her final advice, “Keep 
in mind, that this is 
a powerful color.  It 
doesn’t need to be used 
in great quantity to have 
impact; instead, think 

about incorporating it in small, poignant accents like a 
precious, little jewel.”
 Other colors in the forefront for 2011 are saturated pastels 
based on the organic colors taken from flowers, such as vibrant 
yellow, energetic orange and leafy green. When selecting new 
bathroom towels or looking for a new wardrobe staple, think 
confidence and energy for large spaces or small accessories and 
you’ll be right on track with the hottest color trends. 

“Keep in mind that this is a powerful color. It 
doesn’t need to be used in great quantity to 

have impact; instead, think about incorporating 
it in small, poignant accents like a precious, 

little jewel.” —INTERIOR DESIGNER JEANNE MURPHY CURTIS

ON THE RUNWAY 
After several seasons of minimalist-inspired neutral palettes, 
it’s time for some excitement. Designer fashion is getting 
comfortable again with bright, saturated colors. Honeysuckle 
has been used in the incoming color-blocking trend. This 
color will be seen rendered in a vast variety of fabrics, from 
the more precious, like silk, to the more everyday, like jersey. 
Honeysuckle is a color that draws attention to itself, acting 
as a focal point in an ensemble. It’s a great way to brighten 
the tans and grays that have been dominating wardrobes for 
the past few years. It’s also fashionable to layer a bright hue 
like honeysuckle over or under other colors that have some 
intensity. 

pretty in pink Pantone’s color of the year adds a refreshing burst of color to everything from the runway to the home.

Honeysuckle
Fabric Swatches

LEFT Badgley-Mischka for their spring 2011 collection, modeled  
during New York Fashion Week. RIGHT Luca Luca Fall 2011 fashion 
show, for New York Fashion Week.
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Fuschia Rope
Canvas Pillow By 
Hable Construction


